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Findings in brief  



➔ The socialisation of Electric Vehicles in the UK is now high

➔ Informing people of this is actually one of the best ways of increasing 
positivity towards EVs and the 2030 target (‘nudge’ theory?)
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➔ This underpins a general positivity towards EVs in the UK

➔ This includes crucial Conservative-to-Labour swing voters

➔ The only swing group with consistently anti-EV attitudes are Conservative 
to Reform voters

5





➔ However, opinion on EVs is soft.

➔ There is uncertainty over where EVs are practical or affordable for 
ordinary people.

➔ Anxiety about charging and cost play into each other, such that EVs need 
to be considerably cheaper than a petrol car to be preferable to most 
people.
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➔ This also makes the EV agenda vulnerable to anti-EV messages which 
focus on cost and practicality. 

➔ For most people, though, this is not a culture war - it’s intensely practical. 
Culture war messaging can be overcome fairly easily. Most voters back 
the transition to EVs but just need reassurance. 

➔ That ambivalence explains the narrow nature of support for the 2030 
target.
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➔ At the same time, exposure to certain pro-EV messages can also be highly 
effective in boosting support for 2030 and EVs generally. It is genuinely all to play 
for.  The best performing are:

- Storytelling about the growing socialisation of electric vehicles in the UK.

- First principles messages about climate and energy independence which remind 
people why this change is happening. 

It is important that voters hear these kinds of messages in the coming years.

➔ At the same time, policy interventions should focus ruthlessly on making 
charging easier and more frictionless, as well as on continuing to lower costs. 

➔ If this happens, there is every reason to believe the vast majority of voters can be 
brought along with the transition to EVs.
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You can read the full in-depth research, including methodology, on the Persuasion 
UK website: 

https://persuasionuk.org/
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